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INTRODUCTION

The extremely rapid economic-social transformations, the speed of technological
development and the intensified globalization in all fields are dominant elements of the
beginning of the third millennium. In the studies of economic analysts, the current period is
characterized by concepts such as post-industrial society or information society, and the current
economy as a knowledge-based economy. This is considered the beginning of the third great
economic revolution in human history, after the agrarian and industrial revolutions, in which
intellectual capital replaces or enhances the physical and financial capital characteristic of
previous stages.

Thus, the studies of the last decades focus on intellectual entrepreneurship as the engine
of the knowledge-based economy and for which the concept of "technowledgepreneurship™
was defined. These studies demonstrate that a significant percentage of new firms established
in recent decades are knowledge-based technology enterprises founded by intellectuals, and a
significant number of overqualified individuals operate in these firms.

In the current economy, knowledge is gaining significance through innovative ideas
and technologies integrated into products and services, replacing the traditional mass
production of material goods seen in the industrial era. The current context characterized by
globalization, knowledge generalization and communication development, provides an infinite
palette of opportunities for those with superior entrepreneurial skills and thorough knowledge,
who can identify and turn them into successful businesses.

As material resources decrease and the conditions of access to them become more and
more difficult, the importance of knowledge to overcome these limitations and maintain an
upward trend in the economic evolution of humanity is noted. Thus, the process of
intellectualization of work is generalized, with an emphasis on imagination and creativity.

The book publishing industry, closely linked to leading edge digital technology, is a
good example of this. This industry is one of the most dynamic areas in terms of the
incorporation of new technologies and the degree of intellectualization of the activity in most
book production departments. These aspects, associated with the quality of leaders and the
structure of the field, mostly focused on family businesses, ensure the high capacity of the
industry to effectively counteract the consequences of economic crises.

In this thesis, the book publishing industry corresponds to CAEN code 5811 and is part
of the publishing industry (CAEN code 581). Even if the Romanian articles talk about the
publishing industry as the book publishing industry, in this paper these terms are distinguished.
The publishing industry includes both book publishing and publishing of newspapers, guides,
magazines, and periodicals, etc.

The paper focuses especially on the book publishing industry in Romania today, but
also between the two economic crises of the last two decades.

Keywords: family business; the book publishing industry; technology; the succession process;
succession of property; management succession; management practices; management
conflicts; SWOT-type strategic analysis.




THE MOTIVATION OF CHOOSING THE TOPIC AND THE BOOK PUBLISHING
INDUSTRY

The topic of the PhD thesis involves a detailed analysis of the book publishing industry
and a pilot study of technology-based family businesses in Romania within the industry.

The motivation for choosing the research topic, as well as the industry, was due to
several aspects, the most important being:

— the emphasis in recent years on the sector of technology-based enterprises that use or
produce new, advanced, and emerging technologies;

— lack of data and studies on the particularities and problems specific to the industry;

— the affiliation of the book publishing industry to the cultural sector, as material support
for most of the component branches, especially for the educational system, proving the
importance of the industry's activity in the visibility of national culture;

— the intersection of the publishing industry and technology-based businesses, which can
highlight how technology can be used to revitalize and transform traditional businesses.
This topic can explore the ways in which the book publishing industry is adapting and
innovating in the digital context;

— the complexity of the final product of the book publishing industry, which combines
new technologies with educational and informative elements, artistic and entertainment
ideas;

— the importance of the activity within the book publishing industry, mostly intellectual,
developed by the elites in the field.

THE NOVELTY OF THE DOCTORAL THESIS

The doctoral thesis contributes to the knowledge and clarification of some important
aspects of the small and medium-sized family businesses in the book publishing industry of the
last decade, insufficiently researched in the studies of Romanian analysts of the field.

At the same time, the presentation of a synthetic situation of the book publishing
industry in the current period (2020 + 2023), of the new problems that have arisen due to the
pandemic, the economic crisis, the explosion of energy prices and the imposition of
sustainability policies, which the field must face.

Finally, an explanation of the internal and external influences on the book market in
Romania is attempted, as well as its future evolution trends.

The focus of the study on enterprises in the book publishing industry, as technology-
based family businesses, was carried out with the idea of outlining as complete a picture as
possible of the field by exploring certain characteristic aspects, resulting from the interaction
with digital technology and presented below:

— the distinct character of book editing and publishing, which combines educational,
informative, but also artistic components and notions in a tangible (physical) product;



— the publishing field of book publishing is part of the category of fields with the most
accelerated transformation in the last 30 years, an evolution that took place with the
development of digital technology, telecommunications, and the Internet, as well as
emerging applications;

— the determining influence of the expansion of the publishing field (through e-books) on
the development of digital technology of smart devices (phones, tablets, laptops), but
also of programs specialized in reading e-books, a fact that implicitly led to a new way
of consuming books;

— the evolution of digital technology, smart devices and the "low end" markets for them,
have led to their widespread use among the population, especially the young, allowing
quick access to communications, entertainment, information and entire libraries of
books on the same electronic device, always at hand;

— the increase and transformation of the way of book consumption along with the increase
in the number of users of smart digital technologies from the segment of young
generations (generations Y, Z, Alpha), a fact that allowed the organization of the online
school during the Covid-19 pandemic;

— the convergence on smart devices of books with abbreviated versions, incorporating
specific media elements.

All these elements outline a picture of the development directions of book publishing
in the near future.

THEORETICAL ASPECTS OF A COGNITIVE NATURE ADDRESSED IN THE
THESIS

In accordance with the previously presented elements, the objective of the thesis is to
carry out a descriptive and exploratory analysis of the field of small and medium-sized family
businesses in Romania, based on technology, with a focus on the book publishing industry as
a representative sector, essential for countering the effects of globalization on culture national.

Considering the particularities of technology-based family businesses in the book
publishing industry in Romania, the theoretical aspects pursued in the paper are of a cognitive
nature and clarify certain concepts used in the study:

— formulating a working definition of family businesses starting from some
considerations of the concepts of family, family members, etc.;

— the analysis of some characteristics of the publishing industry and technology-based
family businesses in this sector, as well as the main factors that determine the level
and evolution of the book market in Romania;

— analysis of the Romanian book market in the period 2012 — 2022,

— identifying the entrepreneurial nature of the management strategies and practices of
publishers adopted to counteract the effects of the pandemic;

— the influence of the crisis caused by the Covid-19 pandemic on the activity in the
book publishing industry and on the research activity.



STRUCTURE OF THE DOCTORAL THESIS

The thesis structure comprises seven chapters that address topics of interest relevant to
the current context in Romania.

The first chapter of the thesis presents the concept of “family business”, along with its
characteristics and definitions in the legislations of states with advanced market economies
(USA, China, European Union, Romania). Based on these, the two important concepts, the
research field, and the family business, are defined, forming the basis for the qualitative
research in the thesis. Considering the current digital era and the impact of technology on the
publishing industry and family businesses, the chapter outlines detailed classifications of
technology-based family businesses, the new technologies adopted, and their current status in
Romania. Since these are young SMEs, other important aspects related to the stages of the
business life cycle, the growth phase, and the entrepreneurial behaviour of businesses are also
presented, followed by corporate entrepreneurship in the case of large companies. Finally, one
of the most crucial processes in the life of a family business, namely succession, is addressed,
along with the challenges and successful implementation, as well as the strategies adopted for
this purpose.

The second chapter outlines the research methodology of the doctoral thesis, including
the environment and circumstances, research objectives, hypotheses, data sources, research
methods, research stages, and the questions that the research instruments answer. These are
followed by the description of the pilot study and conclusions regarding this chapter. In the
end, the reader will understand the difficulties encountered during the research in terms of data
collection and the reasons for conducting a pilot study.

Chapter 3 introduces the book publishing industry on a global scale and in Romania by
briefly presenting its history and the value chain of printed book publishing. In this field as
well, digitization and technology have made their mark, which is studied in this chapter, along
with the qualitative leaps brought about by technological advancement and other important
aspects such as the economic activity of the industry globally and in Europe, the industry's
future and trends, and its impact on the environment. The chapter highlights the transformation
of the Romanian book publishing industry over the past 30 years into an 1T-connected industry,
provides an overview of the industry's structure over the last decade, analyses import and export
activities, and examines the book industry and consumption during the coronavirus pandemic.
Chapter 3 marks the beginning of the practical part of the thesis, characterizing the book
publishing industry in Romania and its associated publishers. It describes the current state of
the publishing industry, along with the typographic industry, and its evolution over the last
decade. In order to gain a clear understanding of the Romanian book industry, the figures and
data presented in the chapter are complemented by three SWOT strategic analyses: one for the
book publishing industry in Romania, one for the comparative analysis of the publishing
industry over the last decade (2012 — 2022), and one for a nationally representative publishing
house.



Chapter 4 is a complex chapter that addresses issues of the dynamics and strategy of
family businesses in the book publishing industry in Romania during the period 2012 — 2022.
Initially, a primary analysis of the responding publishers is conducted, divided into old
publishers (established before 1999) and new publishers (established after 1999), in order to
compare them in terms of management practices and growth stage. Based on the Greiner
Organizational Development Model, a rapid estimation of the growth stage of old and new
publishers is made by quantifying the management practices corresponding to the five phases
of the growth stage in Greiner's diagram. Additionally, this chapter discusses changes in
strategy throughout the life cycle in the analysed publishers and estimates the success of
businesses based on economic results reported in the period from 2017 to 2022 by the
publishing companies selected from Forbes Romania's top list.

Chapter 5 analyses the succession process in family businesses in the book publishing
industry and the management conflicts that arise with this process. To better understand these
two crucial aspects of family publishers, the chapter presents an analysis of the succession
process and management conflicts in four publishing firms in contrast to four non-publishing
firms to highlight the similarities and differences between them.

Chapter 6 presents studies on the impact of the crisis caused by the Covid-19 pandemic
on the field under study in the period 2020 — 2023, specifically on the Romanian economy (the
state of the publishing industry), research objectives, methods, and the research process, as well
as research areas. Subsequently, the general situation in the Romanian book publishing industry
between the two major crises of the last decade - the global financial crisis (2008 — 2009) and
the crisis caused by the coronavirus pandemic (2020 — 2021) — is described and studied.

The final chapter of the thesis, Chapter 7, contains the general conclusions of the
research, the main results, and the validation of the hypotheses (the general one and the nine
secondary hypotheses), followed by recommendations for sectoral and managerial levels, as
well as for the leaders of the publishers' associations in Romania. In this chapter, the
contributions (original) of the research are presented, as well as its limitations and future
research directions.

The present summary includes the original content of the doctoral thesis and presents
in a concise form the content of the 7 chapters, the original contributions, as well as the list of
works of the doctoral student, developed during the doctoral studies. At the same time,
significant bibliographic references are presented, chosen from the more than 300 references
used in the work.



ORIGINAL CONTRIBUTIONS

The interest given to the study of the field of book publishing in recent years was due
to the fact that this sector of major importance in training, information and national education
is very little present in studies, analyses, and statistics, both due to the lack of transparency of
the publishers regarding the activity economic, as well as the insignificant percentage of the
GDP - which makes it insignificant for the statistics at the national level.

A. The field of family business

ALl. Identifying family businesses with a focus on technological family businesses, as well as
the importance of entrepreneurial education in their development. (Stanciulescu, Scarlat, 2019;
Stanciulescu, Scarlat, Cojocea, 2019; Stanciulescu, Scarlat, Ganciu, 2019; Stanciulescu,
Scarlat, Stroe, 2019)

A2. A suggestive picture (Figure 1.1) of family businesses by technology level and activity
area and some examples of activity areas for each technology level was designed.

B. Unitary definition of family businesses

B1. Definitions of family businesses from several economically developed states, as well as
from Romania, were analysed and compared. (Stanciulescu, 2021)

B2. A number of observations were made on the differences, limitations, and ambiguities in
the text of the definitions.

B3. A series of personal considerations were expressed on the questions related to the need for
a unitary definition at the level of the European Union.

B4. A definition of family business has been formulated that incorporates the observations and
common elements from the analysed definitions. (Stanciulescu, 2021b)

C. Book publishing industry

C1. A presentation of the book publishing industry in a global and European context was made.

C2. Four important stages (qualitative leaps) that have taken place in the book publishing
industry in recent decades have been described. (Stanciulescu, Scarlat, 2020)

C3. An outline of the current book publishing chain based on digital technology was presented
(Figure A.6.1. in Appendix 6).

C4. A diagram of the interdependence (Figure 3.3) between e-book production and the
development of digital reading devices and smartphone applications was devised.
(Stanciulescu, Scarlat, 2020)



C5. A number of issues and trends facing the book publishing industry today and in the near
future (the impact of digital technology, environmental issues, and future development
directions) were presented synthetically.

C6. A presentation of the book publishing industry in Romania was made from the point of
view of structure, publishing activity, economic activity, book consumption and future trends
of the field.

C7. A graph of the book market in Romania in the last decade was drawn up, accumulating
and interpolating the data obtained from several studies, as well as a graph of the book import-
export activity. (Stanciulescu et al., 2020)

C8. A SWOT-type analysis of the industry over the past decade has been carried out, but the
observations and conclusions are strictly qualitative, with insufficient data for an in-depth
analysis. (Stanciulescu, 2021a; Stanciulescu, Scarlat, 2021b)

C9. A comparative SWOT analysis of the book industry from the beginning and end of the last
decade was conducted to track the major changes in the book publishing environment.
(Stanciulescu, 2021a; Stanciulescu, Scarlat, 2021b)

C10. An image was drawn up regarding the positioning of the book publishing industry in the
SWOT space (Figure 3.28), in terms of strategic options in the two moments analysed (years
2012 and 2022, respectively).

C11. A SWOT analysis of a top publishing house (CAN), of national scope which has all the
elements of a family business, professionally run as a result of the realization of management
succession, was carried out. (Stanciulescu, 2021a; Stanciulescu, Scarlat, 2021b)

C12. An image was drawn up regarding the positioning of the CAN publishing house in the
SWOT space (Figure 3.30), regarding the strategic options in the two moments analysed (years
2012 and 2022, respectively).

D. Analysis tools

D1. An interview guide (Appendix 4) and a questionnaire (Appendix 5) were drawn up with
logically ordered questions, structured according to areas of interest of the research and with 5
predefined answers for the efficiency of completing and compiling statistics.

E. Empirical contributions

Empirical contributions resulted from the analysis of the data obtained from the leaders
of the publishing houses included in the present study.

E1l. A primary analysis of the data obtained from the questionnaires completed by the leaders
of the publishing houses, as well as from the analysis of the publishing houses' own websites,
was carried out, the results being concentrated in the tables and figures in chapter 4.1.



E2. The management practices were analysed in terms of the age of the publishing houses and
the analysed moments (before and during the Covid-19 pandemic), the growth phase of each
publishing house being estimated (Tables 4.4 — 4.7). (Scarlat, Stanciulescu, 2021b)

E3. A comparative table of management practices from old and new publishing houses was
drawn up (Table 4.8).

E4. A mathematical model was designed to estimate the growth phase from Greiner's analysis,
quantifying management practices. The model was applied to all old and new publishers
(Tables 4.9, 4.10) both before and during the pandemic, tracking changes in the growth phase.
The calculated phases correspond to those previously estimated.

E5. A mathematical model was also devised to evaluate the success of a business by analysing
its economic results over a certain period of time. The model is useful for assessing or self-
assessing the competitiveness of a firm for which there is no inside data (black box analysis).
This model is presented in Tables 4.12 + 4.22.

F. Succession

F1. An analysis of the succession process was made within the analysed publishing houses, as
well as a comparison of the particularities of the succession between 4 mature (old) publishing
houses and 4 non-publishing companies (Tables 5.3 —5.7).

F2. A table was made of the management conflicts during the succession process, recognized
by the leaders of two publishing houses (Table 5.5), as well as by the leaders of the 4 non-
publishing companies (Table 5.8).

G. The effects of the Covid-19 pandemic on the analysed publishing houses

G1. A table was prepared with the measures to counteract the effects of the pandemic in 11
analysed publishing houses (Table 6.2).

G2. A graph of the variation of the book market during the corona-virus crisis was presented
(Figure 6.1).

G3. A suggestive representation of the changes in cultural consumption at the onset of the
pandemic was made (Figure 6.2).

G4. Graphs were made (Figures 8.5 + 8.8) that capture the situation of family publishing
companies analysed during the Covid-19 pandemic.

In chapter 7, the research hypotheses were validated based on the analyses carried out
in the thesis.



LIST OF PUBLISHED WORKS OF THE DOCTORAL STUDENT,
ELABORATED DURING THE PERIOD OF DOCTORAL STUDIES

Year 2019

1. Ganciu, M.R,, Stanciulescu, G.D., Pipera, C.E., Barbu, A., Neghina, R.A., Manescu,
V.A., Militaru, G. (2019). Business process digitization: empirical findings of small
and medium-sized enterprises from Romania. The 9™ International Conference of
Management Perspectives in the Digital Transformation, Issue 9, Bucharest, Romania,
pp. 191-201.

2. Stanciulescu, G.D., Scarlat. C. (2019). An overview of the major factors blocking the
development of family businesses in Romania. The 9th International Conference of
Management and Industrial Engineering — ICMIE — 2019: ‘Management Perspectives
in the Digital Transformation’, 1ssue 9, Bucharest, Romania, pp. 96-107.

3. Stanciulescu, G.D., Scarlat, C., Ganciu, M.R. (2019). The development tendencies of
the family-own technology-based businesses in Romania. The 9th International
Conference of Management and Industrial Engineering — ICMIE (2019): ‘Management
Perspectives in the Digital Transformation’, Bucharest, Romania, pp. 88-95.

4. Stanciulescu, G.D., Scarlat, C., Stroe, S. (2019). Specific Issues Faced by Romanian
Family Businesses during the Succession Process. The 14th European Conference on
Innovation and Entrepreneurship — ECIE (2019), Vol.2, Kalamata, Greece, 1013-1022.

5. Stanciulescu, G.D., Scarlat, C., Cojocea, A. (2019). Some Cultural Aspects Regarding
the Management and Ownership Succession in Romanian Small, Family-owned,
Businesses. In Youth and Women Entrepreneurship in Challenging International
(Global) Business Environment, Bulgarian Association for Management Development
and Entrepreneurship, Sofia, Bulgaria, pp.221-238.

Year 2020

6. Niculescu, S., Stanciulescu, G.D., Niculescu, A. (2020). Management Conflicts in
Technology-based family Businesses. FAIMA Business & Management Journal, Vol.
8, No. 4, pp.33-43.

7. Stanciulescu, G.D., Scarlat, C. (2020). Present and Future in Family-own Technology-
Based Businesses in Romanian Book Publishing Industry. In the 15th European
Conference on Innovation and Entrepreneurship — ECIE (2020), Rome, Italy.
DOI:10.34190/E1E.20.099.

8. Stanciulescu, G.D., Scarlat, C., Grigore, A.M., Niculescu, S. (2020). ‘Did the
Romanian book publishing industry and its management change within a decade?’. The
20th Management International Conference — MIC 2020, Ljubljana, Slovenia.



10.

11.

12.

13.

14.

15.

Year 2021

Scarlat, C., Stanciulescu, G.D. (2021). Covid-19 Pandemic: Threat or Accelerator?
The Case of Romanian Book Publishing Industry. Chapter 6 in Co-creating the Post
COVID-19 World: Exploring Sustainable Paths (Editors: Dr Mohammed Al Haziazi,
Dr Amer Al Hajri, Dr Kabaly P Subramanian, Dr Subrahmanian Muthuraman). Muscat,
Sultanate of Oman: Arab Open University, pp.83-98.

Scarlat, C., Stanciulescu, G.D. (2021). Management Issues in the Family-owned
Businesses from Romanian Publishing Industry during Succession Process. The 16%
European Conference on Innovation and Entrepreneurship (ECIE 2021), Lisboa,
Portugal, 16-17 September 2021. Reading, UK: Academic Conferences International
Limited, pp.1205-1212, DOI:10.34190/EIE.21.064.

Scarlat, C., Stanciulescu, G.D., Panduru, D.A. (2021). Covid-19 Pandemic: Threat,
Opportunity, or Accelerator? From Strategy Accelerator to Digital Acceleration. The
38™M International Business Information Management Association (IBIMA), 23-24
November 2021, Seville, Spain. ISBN: 978-0-9998551-7-1, ISSN: 2767-9640

Stanciulescu, G.D. (2021). Considerations on Defining the Concept of Family
Business. In the 10th International Conference of Management and Industrial
Engineering — ICMIE (2021): ‘Business Change and Digital Transformation in a
World Moving Through Crisis’, Issue 10, Bucharest, Romania, pp.96—-103.

Stanciulescu, G.D., Scarlat, C. (2021). The Role of Entrepreneurial Education in the
Development (and Success) of Family-owned Technology-based Businesses in
Romania. Chapter 4 in Entrepreneurship, Institutional Framework and Support
Mechanisms in the EU (Editors: Nikolaos Apostolopoulos, Konstantinos Chalvatzis,
and Panagiotis Liargovas). Bingley, UK: Emerald Publishing Limited, pp.39-65.
DOI:10.1108/978-1-83909-982-320211007

Stanciulescu, G.D., Scarlat, C. (2021). The Company Within Industry: Lessons Learnt
by Conducting SWOT Analysis in the Romanian Book Publishing Industry. The 10th
International Conference of Management and Industrial Engineering — ICMIE (2021):
‘Business Change and Digital Transformation in a World Moving Through Crisis’,
Issue 10, Bucharest, Romania, pp.86-95.

Year 2022

Scarlat, C., Stanciulescu, G.D., Panduru, D.A. (2022). COVID-19 Pandemic as
Accelerator: Opportunity for Digital Acceleration. Journal of Internet and e-Business
Studies (JIEBS), Vol. 2022 (2022), Article 1D 296375, 14 pages, ISSN: 2169-0391,
DOI: 10.5171/2022.296375.



16.

17.

18.

Year 2023

Stanciulescu, G.D. (2023). A Critical View on Defining the Concept of Family
Business in Romanian, European and International Context: Theory and Practice,
Advantages and Disadvantages. In the 11th International Conference of Management
and Industrial Engineering — ICMIE (2023): ‘Towards Increased Business Resilience:
Facing Digital Opportunities and Challenges’, Bucharest, Romania. Accepted for
presentation and publication.

Stanciulescu, G.D. (2023). The Book Publishing Industry: An IT-Connected Industry.
In the 11th International Conference of Management and Industrial Engineering —
ICMIE (2023): ‘Towards Increased Business Resilience: Facing Digital Opportunities
and Challenges’, Bucharest, Romania. Accepted for presentation and publication.

Stanciulescu, G.D. (2023). The Strategy of Business Succession Process in
Technology-Based Industries. FAIMA Business & Management Journal, Vol.12, No.1,
Bucharest, Romania. Accepted for presentation and publication.



SELECTIVE REFERENCES

10.

11.

12.

13.

14.

Banou, C. (2017). Re-Inventing the Book: Challenges from the Past for the Publishing
Industry. Cambridge: Chandos Publishing.

Brockhaus, R. H. (2004). Family Business Succession: Suggestions for Future Research.
Family Business Review, 17, pp.165-177.

Cho, N.J,, Lee, Y.S.,Kim, J.H., Yu, G.S. (2022). Success Factor Priorities for the Succession
of Family Firms. Contemporary Management Research, 18(1), pp.67-91. DOI:
10.7903/cmr.21939.

Ernst&Young (2017). Barometrul afacerilor de familie din Romania / Barometer of family
businesses in Romania, 2017 edition, s.n. [Online] Available on: http://eyromania.ro/wp-
content/uploads/2017/07/Barometrulafacerilor-de-familie_ Romania-2017_FINAL_.pdf

European Family Business, KPMG (2019). European Family Business Barometer:
Succession top of mind as business families eye their legacy. 9" edition, 2019 [Onling]
https://assets.kpmg/content/dam/kpmg/xx/pdf/2018/10/european-family-business-
barometer.pdf

Federation of European Publishers [FEP] (2022). European Book Market Statistics 2021-
2022. [Online] Available on https://fep-fee.eu/European-Book-Market-Statistics

Forbes Romania (2023). Top 105 edituri din Romania cu bilanturile financiare in anul 2022.
Forbes.ro [Online] Available on https://www.forbes.ro/exclusiv-top-105-edituri-din-
romania-cu-bilanturile-financiare-in-anul-2022-335911

Franco, M., Piceti, P. (2020). Family dynamics and gender perspective influencing
copreneurship practices: a qualitative analysis in the Brazilian context. International Journal
of Entrepreneurial Behaviour & Research, Volume 26, No. 1, pp.14-33.

Frank, H., Suess-Reyes, J., Fuetsch, E., Alexander, K. (2019). “Introducing the
enterpriseness of business families: a research agenda”, in Memili, E. and Dibrell, C. (Eds),
The Palgrave Handbook of Heterogeneity among Family Firms, Palgrave Macmillan,
Cham, pp.263-296.

Gierten, K.E., Lansberg, I., Desjardins, M., Dunn, B. (1999). Stages and Transitions:
Managing Change in the Family Business. Family Business Review, 12(4), pp.287-297.
d0i:10.1111/j.1741-6248.1999.00287.x

Greco, A., Milliot, J., Wharton, R. (2013). The Book Publishing Industry. Routledge, New
York, and London.

Greiner, L.E. (1972). Evolution and Revolution as Organizations Grow. Harvard Business
Review, July-August 1972, pp.37-46. [an updated version was republished as a Classic, in
Harvard Business Review, May-June 1998]

Greiner, L.E. (1998). Revolution Is Still Inevitable [an update to Greiner (1972)]. Harvard
Business Review, May-June 1998. [Online] Available on: https://hbr.org/1998/05/evolution-
and-revolution-as-organizations-grow

Grigore, A.-M. (2013). The Cost Strategical Analysis and Chain Value for the Romanian
Book Publishing Industry. Revista Romdna de Marketing, N0.3/2013, July-September.



15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.
29.

Grigore, A.-M. (2014). Book Publishing Business in Romania: An analysis from the
perspective of Porter's Five Force Model. Revista de Management Comparat International,
15(1), pp.31-47.

Handler, W.C. (1989). Methodological Issues and Consideration in Studying Family
Business. Family Business Review, Volume 213, pp.257-276.

Handler, W.C. (1994). Succession in Family Business: A Review of the Research. Family
Business Review, No.7, pp.133-157.

INCFC / Institutul National pentru Cercetare si Formare Culturala / National Institute for
Cultural Research and Training (2016). Studiu privind piata de carte din Romdnia | Study
on the book market in Romania. Study conducted by Ceobanu, I, Dinu, G.C., Cristea, T.
Bucuresti: INCFC.

INCFC / National Institute for Cultural Research and Training (2021). Tendinte ale
consumului cultural in pandemie / Trends in cultural consumption in the pandemic. 2"
edition, study conducted by Croitoru, C., Marinescu, A.B., Ceobanu, 1., Matei, S., Oana, I.
[Online] Available on https://www.culturadata.ro/wp-
content/uploads/2021/05/Tendinte_consum_cultural_ed2RO.pdf

Kellermanns, F.W., Eddleston, K.A. (2006). Corporate entrepreneurship in family firms: A
family perspective. Entrepreneurship Theory and Practice, Volume 30, pp. 809-830.

Kim, K.H., Moon, C.W., Kim, S.K., Lee, B.H. (2017). The effects of the distinction in
family business on CEO Succession types: A behavioral agency theory perspective. Asia
Pacific ~ Journal of  Small  Business, 39(1), pp.1-39. UCI:  G704-
SER000001590.2017.39.1.003

Kuratko, D.F. (2017). Corporate entrepreneurship 2.0: research development and future
directions. Foundations and Trends in Entrepreneurship, Volume 13, pp.441-490.

LeCounte, J.F. (2020). Founder-CEQs: Succession planning for the success, growth, and
legacy of family firms. Journal of Small Business Management, VVol.60, No.3, pp.616-633,
DOI: 10.1080/00472778.2020.1725814.

Mandl, 1., Hytti, U., Lambrecht, J., Stenholm P., Voithofer, P., Gugerell, M. (2008).
Overview of Family Business Relevant Issues - Final Report, Austrian Institute for SME
Research, Vienna.

Miller, D., Le-Breton Miller, I., Lester, R.H., Canella, A.A. (2007). ,,Are Family Firms
Really Superior Performers?”. Journal of Corporate Finance, Vol. 13, No. 5.
https://doi.org/10.1016/j.jcorpfin.2007.03.004

ONRC, Ministerul Finantelor (2022). Cod CAEN 5811 Activitati de editare a cartilor /
CAEN code 5811 Book publishing activities. coduricaen.ro [Online] Available on
https://www.coduricaen.ro/5811-activitati-de-editare-a-cartilor

ONRC (2023). Statistici - Inmatriculari de persoane fizice si juridice. onrc.ro [Online]
Disponibil pe https://www.onrc.ro/index.php/ro/statistici

Phillips, A. (2014). Turning the page: The evolution of the book. Routledge, New York.

Popescu, F., Scarlat, C. (2015). Limits of SWOT analysis and their impact on decisions in
early warning systems. SEA — Practical Application of Science, Romanian Foundation for
Business Intelligence, Issue 7, pp.467-472.



30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

Porter, M. (2008). The Five Competitive Forces That Shape Strategy. Harvard Business
Review. [Online] Awvailable on http://hbr.org/2008/01/the-five-competitive-forces-that-
shape-strategy/ar/1

PwC Romania (2017). Afacerile de familie din Roménia — Strategia antreprenoriald si
planificarea succesiunii / Family businesses in Romania — Entrepreneurial strategy and
succession planning. PwC Global Family Business Survey 2016/2017 [Online] Available on
https://www.pwc.ro/en/publications/fbs/afacerile-de-familie-din-romania-editia-2017.pdf

Ramrattan, L., Szenberg, M. (2016). Revolutions in Book Publishing: The Effects of Digital
Innovation on the Industry. Palgrave Macmillan, Hampshire.

Scarlat, C. (2015). Organization and Its Limits: Three Major Managerial Implications. In
NORD1 Conference Proceedings — Interdisciplinary Approaches Between Traditional and
Modern Methods. Collective Volume of Scientific Papers, First Edition, pp.67—74, ISBN
978-606-624-946-1. [Online] Available on
https://seaopenresearch.eu/Conferences/Proceedings/Article/NORD1 _7.pdf

Scarlat, C., Sisu, M. (2018). “Strategic Changes along the Lifecycle of Small International
Organizations. A Case from Romania.” In Kiril Todorov and Jan Degadt (Editors) Youth
and Women Entrepreneurship in Challenging International (Global) Business Environment,
issued 2019. Proceedings of the Ninth International Conference, 11-14 June 2018, Varna,
Bulgaria. Sofia, Bulgaria: Bulgarian Association for Management Development and
Entrepreneurship (BAMDE), pp.157-169.

Sharma, P., Chrisman, J.J., Chua, J.H. (2003). Succession Planning as Planned Behaviour:
Some Empirical Results. Family Business Review, 16(1), pp.1-15. DOI:10.1111/j.1741-
6248.2003.00001.x

Striphas, T. (2009). The Late Age of Print. Everyday Book Culture from Consumerism to
Control. University of Columbia Press, New York, Chichester, and West Sussex.

Sisu, M., Scarlat, C. (2020). Entrepreneurial behaviour of an international group, FAIMA
Business & Management Journal, Vol. 8, No. 4, pp.19-32.

Talbot, D. (2023). The Impact of Technology on Publishing. Wordsrated, [Online]
Available on https://wordsrated.com/the-impact-of-technology-on-publishing/

Umans,l., Lybaert, N., Steijvers, T., Voordeckers, W. (2019). The influence of
transgenerational succession intentions on the succession planning process: The moderating
role of high-quality relationships. Journal of Family Business Strategy, 12(2), 100269. DOI:
10.1016/j.jfbs.2018.12.002

Yuan, X., (2019). A review of succession and innovation in family business. American
Journal of Industrial and Business Management (AJIBM), 9(04), pp.974-990. doi:
10.4236/ajibm.2019.94066.

Zhang, Y., Ayoko, O.B., Liang, Q. (2021). The joint influence of CEO succession types and
CEO-TMT faultline on firm’s strategic change. Journal of Business Research, 126, pp.137-
152. https://doi.org/10.1016/j.jbusres.2020.12.055

Zybura, J., Zybura, N., Ahrens, J.P., Woywode, M. (2021). Innovation in the post-succession
phase of family firms: Family CEO successors and leadership constellations as resources.
Journal of Family Business Strategy, Volume 12, lIssue 2, June 2021.
https://doi.org/10.1016/j.jfbs.2020.100336



